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BRAND IDENTITY
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Primary Logo




ICON

Brand Icon

Brand Icon

Inverse Application




LOGO SIZING
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3/ 1.5 150px
; . . . '
Print: Minimum Size Print: Ideal Size Screen: |deal Size
Print Application Print Application Online Use

LOGO SIZING [



SPACING

Brand Spacing (Lock Up) Primary Logo

When using brand marks, make sure to pay special
attention to clear space on all sides of the logo.

Primary Logo
The proper spacing formula is the ‘O’ in the FORUM text.

Icon
Use 2 of the horizontal bars of the icon’s height.

_____________________________

SPACING 6




BRAND COLORS

Weathered Oak 20%

HEX: #CBAF8B
C:22 M:30 Y:48 K:0
PMS: 465u, 2467c

20%
Concrete

HEX: #C9C3BC
C:21 M:19 Y:23 K:0
PMS: Warm Gray 3

20%

Dark Slate

HEX: #5F656A

C:64 M:52 Y:48 K:20
PMS: 4279u, 425c¢

Gypsum 80% 60% 40% 20%

HEX: #F2EFED
C:4 M:4 Y5 K:0

PMS: Warm Gray 1 - 60% Screen 40% 20%

BRAND COLORS 7




BRAND COLORS

LOGO APPLICATION
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Color Black




BRAND COLORS

INVERSE LOGO APPLICATION
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IMPROPER USE

X X X
FORUM == FORUM == FORUM

DO NOT DO NOT DO NOT
Use Drop Shadows Skew or Distort Logo Use Non-Brand
or Special Effects Proportions Approved Colors

IMPROPER USE




IMPROPER USE

X X
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DO NOT DO NOT DO NOT
Change orientation of the logo Crop logo Use logo over busy image or
similarly colored background

IMPROPER USE




TYPOGRAPHY

PRINT

Minerva Modern

Regular, Bold

FreightSans Pro

Light, Book, Semibold

TYPOGRAPHY

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

Headings

Subheading, Body Copy

12



TYPOGRAPHY

INTERNAL USE*

Source Sans Pro ABCDEFGHIJKLMNOPQRSTUVWXYZ Subheading, Body Copy
Light, Regular, Italic, Semibold abcdefghijklmnopqgrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

*For in-house document use, complement to FreightSans Pro.

TYPOGRAPHY 13



VISUAL IDENTITY

BUSINESS CARDS

Design for intentional living

ARCHITECTURE

VISUAL IDENTITY
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Andrew Roark
AIA

Principal

407.830.1400
andrew@forumdesign.com

237 S Westmonte Dr. Suite 220
Altamonte Springs, FL 32714

forumdesign.com AR97193

INTERIOR DESIGN

== FORUM

Kathryn Trentley
RID IIDA NCIDQ

Principal

407.830.1400
katie@forumdesign.com

237 S Westmonte Dr. Suite 220
Altamonte Springs, FL 32714

forumdesign.com AR97193




VISUAL IDENTITY

LETTERHEAD
8.5x11”

VISUAL IDENTITY
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Design for intentional living.

100% Employee Owned

forumdesign.com

AR97193




VISUAL IDENTITY

NOTE CARDS
4.5 x6.5”

Architecture

Interior Design
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forumdesign.com

Corporate

VISUAL IDENTITY




VISUAL IDENTITY

#10 BUSINESS ENVELOPE

A
r== FORUM
yamm
237 S. Westmonte Drive, Suite 220
Altamonte Springs, FL 32714

VISUAL IDENTITY




VISUAL IDENTITY

A6 NOTE CARD ENVELOPE
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237 S. Westmonte Drive, Suite 220
Altamonte Springs, FL 32714

VISUAL IDENTITY




VISUAL IDENTITY

EMAIL SIGNATURE

VISUAL IDENTITY

Helvetica

To:
Cc:
Bec:

Subject:

Signature: Signature

Andrew Roark
AlA

PRINCIPAL

I A
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yam

0. 407 830 1400 C. 407 830 1400

237 S Westmonte Drive, Suite 220  Altamonte Springs, FL 327

forumdesign.com

Disclaimer




